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THE CONTEXT: #10YEARCHALLENGE

Public twitter posts from original authors. Compilation: https://x.com/AyseZarakol/status/1086203838351200261
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CULTURE, MATERIALITY, IDENTITY

• Culture is our common deposit of knowledge (Sapir, 1993) that sets the normative criteria 
of actions (Parsons, 1951).

• Identity is our sense of who we are as individuals and as members of social groups.

• Identities are not intentional but inherited, learnt and habitual (Berger & Luckman, 1967; Taylor, 
1871)

• The looking-glass self (Cooley, 1902); we define ourselves with respect of our significant others.

• Culture is embodied in symbolic forms (Griswald, 1986); affordance is intertwined with 
materiality (McDonnell, 2010; 2023)

• Culture defines the countours of our identity – how much can our identities stretch.



NARRATIVE, AGENCY, AND IDENTITY

• Narrative Agency: the ability of an individual or group to construct, modify, or resist 

dominant narratives about themselves or their experiences.

• Reflexive selves: Individuals are not just passive recipients of societal influences but actively 

construct, maintain, and sometimes revise their identities (Giddens, 1984).

• They constantly create and recreate their identities through biographical narratives.

• This happens because they regularly examine and modify their beliefs, actions, and identities in light 

of the ever-changing social world.

Narrative ⇔ Agency 



DATA

• ~217 anonymous blog posts

• Turkish, English, Arabic, Spanish

• “… (started) 2018 by a group of women and

non-binary adults who value sharing opinions 

on issues such as women's rights and freedom, 

freedom of expression, and gender social 

equality.”

• Scholarships*
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CREATING AGENCY

“Whether you wear hijab or not, male or LGBTI +, whoever and whatever you are, please 
love yourself.”

“I can feel that I’m not crying alone.” / “I write to encourage others.”

“Let your hair loose; let them be free. Don’t be afraid of your relatives or others, they will only 
gossip about you for 10 minutes and after that they can find a new subject.”

“Writing here was not in my mind, but after I saw the posts, I wanted to write, as well.”

“I’ve been following this site for a long time, but I couldn’t find the strength to write these.”



NARRATIVE AGENCY MODEL
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NARRATIVE AGENCY MODEL
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THEMES: INDIVIDUALITY

“I should wear my headscarf for God, but I am doing it for my father.”

“Under pressure from my parents, I wore hijab the day I started high school, and I have lost 

my own identity since. I’m not myself anymore.”

“I am not even a Muslim, yet I am forced to wear the hijab.”

“I don’t want to live like somebody else anymore. I want to be myself. I want my right.”

“They had “grounded” me so that men wouldn’t get electricity from me.”



THEMES: AUTONOMY

“When I start earning my own living, I will leave my city or even my country.”

“I wish to be a good scientist and prevent my siblings from crushing under this ignorance.”

“Now I am waiting to find a job. I will take off my headscarf the day I find a job and start 

earning money, and that day will be the happiest day of mine.”

“maybe when I get married, maybe when I start living and working abroad.”

“If I go to university, I will take my headscarf off.”



THEMES: AGENCY

“I prepared every document required to get a divorce. My husband got scared and realized 

that I was serious and then he said “Okay, I will support your decision”.”

“I was unemployed for 1.5 years after college, and I took off the headscarf as I found my 

job. They still don’t know.”

“I had to get away from my family. I studied, started working, and then unveiled; my 

self-confidence came back.”

(after taking off my hijab) … “I gave courage to many young women where I live. That 

makes me happy.”



GROUNDED HYPOTHESES

• Motivation vs. Justification (Vaisey, 2009)

• H1: Women remove their headscarves when they enter labor force. (Economic)

• H2: Women remove their headscarves for being visible. (Partnership)

• H3: Women remove their headscarves because they lose their faith. (Secularization) 

• H4: Women remove their headscarves as a reaction to the AKP rule. (Political Backlash)
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Comments


	Slide 1: Identity Between Materiality and Subjectivity* The quest for individuality, autonomy, and agency in Muslim women’s narratives of headscarf removal
	Slide 2: The Context: #10YearChallenge
	Slide 3: Broader Theoretical Objective
	Slide 4: Broad Project Overview
	Slide 5: Culture, Materiality, Identity
	Slide 6: Narrative, Agency, and Identity
	Slide 7: Data
	Slide 8: Data
	Slide 9: Data
	Slide 10: Data
	Slide 11: Agency
	Slide 12: Creating Agency
	Slide 13: Narrative Agency Model
	Slide 14: Narrative Agency Model
	Slide 15: THEMES: Individuality
	Slide 16: THEMES: Autonomy
	Slide 17: THEMES: AGENCY
	Slide 18: Grounded Hypotheses
	Slide 19: Thanks

